
Worker Guide
Welcome to the new Worker Guide on 
saif.com!

You probably noticed that we’ve made some changes to our website. The most visible 
change is the new look of our site. 
You probably noticed that we’ve made some changes to our website. The most visible 
change is the new look of our site. The colors, the logo, and the overall style reflect our 
new brand identity. Learn more about the SAIF branding project. 

We’ve also redesigned and restructured the site by building on the best of the old site 
and adding improvements based on feedback from customers like you. We hope you’ll find 
that our new design makes finding information and completing tasks faster and easier. 

Your guide

Everything you need is now in the Worker Guide. You should never have to leave the 
guide for anything related to workers. This focused, task-oriented structure makes the 
site leaner and more efficient. 

New features

You’ll also find a few new features tailored specifically to workers, such as the news and 
announcements section and a menu with only tasks that workers need. Your guide also is 
more focused and better organized. 

While the SAIF brand is undergoing some changes, our principal objectives haven’t 
changed since the time we helped our first injured worker in 1914. We will continue 
providing the same great workers’ compensation insurance products and services that our 
customers depend on. 

Earlier we told you that this new site is structured so that you never need to leave your 
guide. You won’t--but we invite you to look around the rest of saif.com and experience 
the other improvements we’ve made.  

We think you’ll agree that our new brand and redesigned website represent who we are: 
the industry leader dedicated to the people, businesses, and state of Oregon. 
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